
 
 
Sustainable Tourism Insight 1 (1) (2026) 62-71 
https://journals.um.ac.id/index.php/sti     
 
 

1 
1 
 

Coffee Shop as a Space for Business Leisure Optimization Among 
Students  

Preza Aprilia Pratiwi Putri1*, Elya Kurniawati2  

1Universitas Negeri Malang, 5th Semarang, Malang, Indonesia 
2Universitas Negeri Malang, 5th Semarang, Malang, Indonesia 

Paper received: 30-01-2026; revised: 25-03-2026; accepted: 25-04-2026; published: 26-05-2026 

A R T I C L E   I N F O A B S T R A C T 

Keywords: 
Tourism, Bleisure, Coffee Shop, 
Student  

Business leisure (bleisure) The trend of modern tourism is a 
combination of business activities and leisure activities in one trip. 
This phenomenon is evolving to increase individual productivity 
flexibly while supporting the concept of work-life balance. Bleisure 
reflects a shift in individuals' lifestyles in managing their time, 
blurring the boundaries between professional obligations and 
personal enjoyment. In the context of students, bleisure is reflected 
through the use of coffee shop as a hybrid space that integrates 
learning and social activities. This behavior shows that students 
naturally adopt the principles of bleisure.  
Coffee shop play a role is not just a relaxation space, but a setting that 
supports discussion, creativity, and social networking with coffee as 
a binding element of student lifestyle. The atmosphere, accessibility, 
and facilities available at the coffee shop provide an ideal 
environment for students to engage in academic and recreational 
activities. Coffee, synonymous with the lifestyle of college students, 
by consuming coffee can increase energy, cause wakefulness, 
alertness, reaction accuracy, the ability to concentrate and to 
concentrate and reduce fatigue (Rozi et al., 2025). These benefits 
further reinforce the coffee shop as a strategic space for productive 
bleisure activities among the student population. However, studies on 
bleisure So far, it has focused more on business tourism and MICE, 
so that studies in the context of students are still limited. This article 
offers a new perspective by looking at coffee shop as an optimization 
space bleisure Students are also part of the dynamics of urban tourism 
and the broader leisure economy. 
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INTRODUCTION 

Bleisure is understood to be a new travel concept where individuals incorporate leisure activities into 
their work trips. In practice, bleisure shows significant development along with the boundaries between 
work travel and leisure activities. In his research, the bleisure experience is able to improve the quality 
of an individual's experience beyond the main activities undertaken. (Chung et al., 2020) 
This phenomenon is increasingly popular among Gen Z, who value the importance of work-life balance. 
Similar research in the eJournal Sociology-Sociology (2021) shows that hanging out in coffee shops has 
become a representation of the lifestyle transformation of the younger generation. Students show their 
interest in finding a flexible environment that can support academic activities without feeling bored. 
The phenomenon of coffee culture in coffee shops is to accompany the academic demands some students. 
These changes are shaping new lifestyle, not just drink. Students use the Coffee shop as a place for 
academic discussions and work on assignments.  The increase in coffee consumption has increased 
globally, as evidenced by  the International Coffee Organization (ICO) that global coffee consumption 
reached around 168 million bags (2019) to around 177 million bags (2024), thus reflecting the strong 
coffee culture as part of students' daily activities (ICO, 2024). 
 
Table 1. Number of Coffee Shops in Multiple Countries (November 2025) 

Source: Global Point Interest (POI), November 2025. 
 Indonesia occupies the first position as the country with the highest number of coffee shops in 
the world with a total of 461,991 coffee shops. This shows that the coffee consumption culture and the 
growth of the coffee shop industry are growing rapidly, driven by the high interest of the younger 
generation in activities bleisure of Coffee Shop. This reflects that the demand for coffee shops is getting 
higher. 
 Previous research has shown that coffee shops are chosen as alternative learning spaces because 
of the comfort factor, flexibility of time, atmosphere that supports concentration, and the availability of 
digital facilities such as wireless internet (Phan & Le, 2025). Coffee shop It can be seen as an ambivalent 
space that plays a dual role, both as a medium for productivity optimization and as a symbol of lifestyle 
in the context of urban tourism. However, this phenomenon has also received criticism because it is 
considered to foster consumptive behavior among students that has the potential to reduce academic 
productivity. 
 Studies found the atmosphere to be comfortable and the internet facilities made coffee shop 
becoming a popular place to study off-campus, even contributing to the increase of students' academic 
motivation (Trott et al., 2020a). Recent studies have shown that non-formal learning spaces, including 
coffee shops, contribute to student learning patterns in the modern era of education (Damanik, 2025).  
However, the reality on the ground is not always ideal. Cost factors, noise, and environmental distractions 
are often obstacles in optimizing space bleisure that support academic activities. 

No Country Number of Coffee Shops 
1 Indonesia 461,991 
2 China ±190,000 
3 United State 145,629 
4 Vietnam 132,294 
5 South Korea ±100,000 
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The limited availability of learning spaces in the surrounding environment has also encouraged the 
emergence of the phenomenon bleisure. Coffee shop not only serves as a place to relax, but also as a 
support forum for academic activities (Ishomuddin et al., 2024). In this context, it is interesting to review 
coffee shops through the framework of business leisure, namely how this space can function as a means 
of optimizing integration between academic and recreational productivity. 
The dynamics show that the application of the concept of bleisure in students shows a different pattern 
from the practice that occurs in professionals. A critical study is needed that is able to see both the 
productive and potentially contradictory sides of coffee culture in coffee shops. Thus, this study is 
relevant to examine in depth how coffee shops play a role as a space for optimizing bleisure for students, 
and the extent to which these spaces really support academic and recreational balance, or are more likely 
to be trapped in lifestyle consumption. 

METHODS 

This study uses a quantitative approach with a descriptive design. This approach aims to identify 
and describe students' perceptions and experiences in utilizing coffee shops as  a business leisure space, 
which is a place of learning as well as simple recreation. The survey was conducted through a closed-
ended questionnaire on a Likert scale of 1–5, where a score of 1 indicated "strongly disagree" and a score 
of 5 indicated "strongly agreed". 

The population in this study is students in the city of Malang, with a total of 30 respondents. The 
sampling technique used is purposive sampling, as a sample determination technique based on certain 
considerations that are tailored to the purpose of the research.  The selection of relevant subjects is able 
to represent the phenomenon studied in a more meaningful way (Miles et al., 2014). Therefore, purposive 
sampling was chosen because not all students have experience using coffee shops as a business leisure 
space, so respondents who have direct involvement with the phenomenon are needed. 

This research was carried out by paying attention to the ethical principles of research. The 
respondents' participation in this study was voluntary. Researchers guarantee the confidentiality of 
identity and ensure that all data is only used for academic research purposes, without being disseminated 
for other purposes outside of scientific interests. 

RESULTS AND DISCUSSION 

Bussiness Leisure or Bleisure sulking at the expansion of professional activities towards 
recreational activities with the aim of achieving a balance between productivity and relaxation (Pinho & 
Marques, 2021a). In the context of this research, students can be seen as bleisure, i.e. individuals who 
combine academic activities with a relaxed atmosphere in one flexible and inspiring space like a coffee 
shop. Just as business travelers extend their visit time for vacation, students also expand their study 
activities (academic business) to non-formal spaces to find learning comfort as well as relaxation. This 
phenomenon confirms that bleisure Not only does it belong to the professional world of work, but it also 
appears in the academic realm of the younger generation. Coffee shops were chosen because they provide 
a more relaxed yet productive atmosphere. This illustrates the shift in the learning style of modern 
students, which prioritizes flexibility, balance, and freedom of expression in undergoing academic 
activities (Qi et al., 2021a)  
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By adapting this concept, this study examines how coffee shops function as spaces business 
leisure which supports student productivity, balance, and social interaction. Other literature also confirms 
that the balance between work and leisure (work-life balance) plays an important role in improving 
efficiency and individual satisfaction (Pinho & Marques, 2021a). This reinforces the relevance of the 
concept bleisure to the behavior of students who make coffee shops as an alternative space to combine 
learning and relaxation activities. In line with the views of Pinho and Marques (2021), bleisure depicts a 
blend of work and leisure activities aimed at creating a more balanced and enjoyable experience. Just 
like business travelers who extend their visits for vacation. This is in line with the results of research that 
shows that the existence of coffee shops helps students achieve life balance, maintain focus on learning, 
reduce academic stress, and increase motivation and productivity (Qi et al., 2021b). Thus, the following 
discussion will describe in detail how a coffee shop functions as a space business leisure which supports 
students' academic balance, productivity, and social interaction in a sustainable manner. 

Coffee shop has become part of students' daily lives, not just a gathering space for beverage 
consumption. The pattern shows that modern students are beginning to form a new identity. Not only as 
an academic community, but also part of an urban community that prioritizes flexibility, comfort, and 
self-expression in new spaces. (Trott et al., 2020b).   According to the theoretical perspective bleisure, 
this phenomenon can be connected as a form of expanding the academic community in a more creative 
realm. According to Pinho and Marques (2021), Bleisure describes the efforts of students who utilize 
non-formal learning spaces as part of their academic strategies, especially for independent study, group 
discussions, and assignment collaboration (Pinho & Marques, 2021a). Meanwhile, from the perspective 
of students, the learning process that generally takes place in formal spaces has now been expanded to 
public spaces such as coffee shop. Thus, students can be seen as perpetrators bleisure that combines 
learning activities (academic business) with leisure activities (leisure atmosphere) in the same space. 

1. Coffee Shop as a Productive Hybrid Space 
 Most respondents gave high ratings, with a score range between 4 to 5, on indicators 
related to productivity and learning atmosphere in coffee shop. These results indicate that the 
majority of students consider coffee shop helping them maintain a balance between recreation 
and learning. This condition can increase motivation and enthusiasm for learning, because it 
brings a sense of comfort, focus, and generates creative ideas when doing activities in spaces 
that offer leisure atmosphere such as coffee shop. The comfort of a non-formal learning 
environment affects students' cognitive and affective involvement in the learning process (Trott 
et al., 2020b). 
 The appearance of new functions coffee shop as a hybrid space that combines 
productivity with relaxation, students have the flexibility to move from formal to recreational 
mode without losing focus on academic goals. In line with the findings affirmed by), the bleisure 
provide an opportunity for individuals to make temporary recovery (temporary recovery) from 
work or academic pressure without the need to completely stop learning activities. Thus, it 
directly becomes a space that can maintain time efficiency (Pinho & Marques, 2021a). 
 The results of the students' responses provide reinforcement to this theory. Most 
respondents felt more focused and excited when studying at coffee shop compared to formal 
learning environments. This is supported by factors such as a relaxed atmosphere, the aroma of 
coffee, and soft music backgrounds that also encourage a psychological state that is more 
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receptive to ideas and creativity. A calming sphere can reduce excessive academic pressure. The 
right learning environment can reduce the level of stress in academics so that students' creative 
and reflective thinking capacity can increase (Angka et al., 2020). Thus, in the concept Bleisure, 
coffee shop It is the background of students in the practice of responsibility towards academics 
with micro-recreation that is able to optimize student productivity. This phenomenon reflects the 
transformation of the learning patterns of the younger generation that are not fixated on results, 
but balanced with experience and comfort in the meaningful learning process. This pattern is 
relevant to urban characteristics that are more adaptive to flexible learning spaces (Trott et al., 
2020c). 

2. Social Aspect: Hanging out, Lifestyle, and Identity 
 The findings of this study also highlight the lifestyle of hanging out in coffee shop 
inherent in modern student activities. Data shows that more than 70% of respondents rate 
hanging out in coffee shop not only as a form of recreation or a place of learning, but also as a 
representation of social identity and a means of self-expression. A number of respondents 
admitted that they chose a certain coffee shop because it is considered more "contemporary", 
popular on social media, and has an aesthetic and attractive interior design to capture through 
photos. This shows that coffee shops not only function as functional spaces, but also as symbols 
of urban cultural trends that reflect the image, style, and aesthetic preferences of today's young 
generation (Coyne et al., 2020). 
 The findings show that students often share their activities at coffee shops through social 
media platforms such as Instagram and TikTok. This shows that coffee shops not only serve as 
a space to gather or study, but also as a digital space where students build their identities and 
strengthen personal branding. By sharing coffee moments, they indirectly display their self-
image as productive, creative, and in harmony with the trending urban lifestyle. This activity is 
part of a personal narrative that affirms the values of modernity, freedom of expression, and self-
image in cyberspace. 
 However, this social aspect also has the potential to create its own consequences. The 
urge to appear productive, aesthetic, and relevant on social media has the potential to create 
psychological pressure for students(Rozgonjuk et al., 2019). On the other hand, this culture is 
not only done to improve focus or comfort in learning, but as part of an effort to display an ideal 
image according to social expectations. Thus, the coffee shop can be seen not only as a place to 
relax, but also as a symbolic location where students represent the relationship between self-
image and the need to perform according to social expectations (Arisanti, 2021). 

3. Coffee Shop and Academic Balance 
 Based on the survey results, most students stated that the existence of a coffee shop plays 
an important role in helping them maintain a balance between learning productivity and 
relaxation needs. The average score of this indicator is at a score of 4, which means that most 
respondents agree that the atmosphere of a coffee shop facilitates academic-life balance. 
Therefore, coffee shops can be considered as a place that has contributes to maintaining students’ 
academic-life balance. 
 In the bleisure literature, research shows that an individual's ability to balance work 
activities and leisure time is an important factor for achieving efficiency and psychological well-
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being. When associated with student life, coffee shops can be understood as a light recovery 
space from academic stress. This place provides an opportunity for them to rest for a while 
without having to sacrifice their learning productivity. 
 Many respondents described a coffee shop as a "neutral place" that is not as formal as a 
classroom, but not as comfortable as a private room that often makes it difficult to focus(Trott 
et al., 2020a). This balance makes coffee shops ideal as an alternative learning space. Students 
can move from one mode to another naturally: reading, discussing, writing, all while still 
enjoying their favorite drinks. However, the survey results also show another side of this 
phenomenon. About a third of the total respondents admitted that the time they spent at the coffee 
shop was not always effective because they were distracted by various distractions, such as cell 
phone use, chatting between friends, or the atmosphere around them that was too crowded. This 
phenomenon is in line with the findings (Batala & Slevitch, 2024) that the transition from work 
mode to recreation mode is often hampered by environmental disturbances that are difficult to 
control (Galeone & Sebastiani, 2021). 

4. Economic and Consumptive Dimensions 
 Interestingly, students as bleisure  actors tend to be sensitive to price as an influence of 
the pocket money they receive every month. Indicators related to financial aspects get an average 
score of 2-3, showing that cost is one of the main obstacles in the use of coffee shops as bleisure 
spaces.  Most college students feel the price of drinks is relatively high for their standard of 
spending and regular visits to coffee shops increase their monthly expenses. 
 However, despite being aware of the consequences of such expenses, the majority of 
respondents still choose to allocate extra funds in order to get a comfortable atmosphere and a 
pleasant social experience. This pattern is in line with the results of Sider's (2022) research that 
perpetrators bleisure generally willing to pay more for experiences that value comfort and 
sociality. This shows that coffee shops have developed into a microeconomic space that has 
sustainability. Students are not only consumers, but also act as economic drivers (Sara Dolnicar 
| ScienceDirect). This phenomenon shows how the coffee lifestyle has helped strengthen the 
local creative economy ecosystem, especially in tourist cities like Malang which are famous for 
the rapid growth of the industry coffee culture. 

5. Ambivalent of Space: Between Productive and Dystrophic 
 Although coffee shops are considered positive by the majority of respondents, survey 
data also reveals the ambivalent side of this phenomenon. A number of respondents rated several 
indicators low, such as "the crowded atmosphere interfered with concentration" and "activities 
at the coffee shop made me postpone academic work," with average scores ranging from 2 to 3. 
These findings suggest that the student experience in a coffee shop is not necessarily 
synonymous with productivity; For some individuals, an atmosphere that is too lively has the 
potential to be a source of distraction. 
 This means that a coffee shop can be a productive space as well as a ditractive space, 
depending on how individuals manage it. In the framework bleisure, it is referred to as transition 
barrier or as a trigger for obstacles that arise when a person moves from work activity to activity 
(Galeone & Sebastiani, 2021). These barriers often blur the boundaries between learning and 
relaxation, so the ultimate goal of balance is not fully achieved. 
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 Students who are not able to manage their time well tend to lose the essence of bleisure 
itself. The initial intention to "learn while relaxing" can turn into a purely recreational activity, 
where the academic aspect is neglected. This phenomenon shows that coffee shops as a bleisure 
space require self-awareness in order to function optimally as a means of achieving a balance 
between productivity and relaxation (Wang, 2020). 

6. Coffee Shop in the Perspective of Urban Tourism 
 Furthermore, the existence of coffee shops can be understood as one of the important 
elements in the micro-scale urban tourism landscape. The activities of students who often move 
from one coffee shop to another illustrate a mobility pattern that resembles the behavior of 
tourists. They seek out new atmospheres, try new menus, and explore different experiences in 
different locations. This kind of practice shows that coffee shops have become part of a typical 
exploratory lifestyle in the student environment. 
 This activity is in line with the characteristics of the perpetrators bleisure mentioned by 
(Pinho & Marques, 2021a) The perpetrators bleisure generally not tied to a specific time and not 
only pursue productivity, but also hunt for experiential value, social interaction, and personal 
comfort. Coffee shops thus play a dual role, as an economic space that drives consumption 
activities, as a social space where interaction occurs, and at the same time as a tourist space that 
is inherent in the dynamics of student urban life. 
 Especially in Malang City, the existence of coffee shops also strengthens tourist 
mobility. Students become actors who maintain dynamics through daily activities that are 
integrated with the sector hospitality, lifestyle, and creative economy (Pinho & Marques, 2021b). 
Thus, coffee shop It cannot be seen as just a coffee place, but rather as part of a dynamic, vibrant, 
and ever-evolving urban tourism landscape. 

CONCLUSION 

The Bleisure  is not only limited to the realm of professional work, but has developed in the 
academic realm through student activities that have combined learning and leisure activities with the 
background of coffee shops. Relaxed atmosphere, supportive facilities are factors that shape students' 
preference for coffee shops as alternative learning spaces. This concept is in line with the principle of 
work-life balance which has been shown to increase productivity and psychological well-being 
(Bassyiouny & Wilkesmann, 2023) 

 Coffee shops also play a role as a background for students in building personal branding. This 
shows that coffee shops are not just functional spaces, but part of the dynamic urban lifestyle landscape 
of students. On the other hand, this study also highlights the ambivalence of space, where coffee shops 
can be a source of distraction when students are unable to manage their time and focus properly. 

From the point of view of urban tourism, the existence of coffee shop is an important subject in 
shaping student mobility. This phenomenon indicates a transformation of students' lifestyles that are 
more flexible, exploratory, and oriented towards the coffee lifestyle, especially in tourist cities such as 
Malang which are famous for the rapid development of the industry coffee.(Arisanti, 2021) 

.  
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